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	DESCRIPTION OF THE OPEN JOB POSITION

	The open job
	Associate professor


	Position in the state of teaching functions
	III/12

	Faculty
	AGRICULTURE

	Department
	III-AGROECONOMICS

	Curriculum disciplines
	The basics of marketing, Marketing

	Scientific domain
	Engineering of plant and animal sources

	Job Description
	The position of Professor, for an indefinite period of time, vacant, no. III/12, provided in the State of functions and teaching staff approved in the academic year 2022–2023, contains a norm of 10,1 conventional hours, provided with hours of course and seminar, with the following semester distribution by disciplines:

· The basics of marketing - specific objectives; undergraduate studies; 2nd Year; Faculty of  FIRRA, IMAPA specializations; The basics of marketing - students from the IMAPA specialization; 1st Year; sem. II: course – 2 hours; practical lessons– 2 hours, 3 conventional hours/year.
· Marketing - students from the CEPA specialization; 3rd Year; sem. II: course - 2 hours; practical lessons - 6 hours, 5 conventional hours/year.
· Marketing - students from the TPPA specialization: 4th Year; sem II: course - 2 hours; practical lessons – 2 hour, 2,1 conventional hours/year.

	Job specific activities
	The basics of marketing & Marketing, included in the state of teaching functions, the academic year 2022-2023, position III/12;

· Preparing didactic activities;

· Assessing examination papers;
· Elaboration of didactic materials;
· Presentation of the interactive course, through debates and permanent verification of students' preparation based on reports and course tests and practical applications;
· Consulting activities for students, provided for the disciplines included in the teaching quota;

· Scientific research activity;

· Participation in scientific events;

· Promotional activities;

Participation in civic, cultural, administrative, and assessment activities initiated by the university.

	Career  Promotion Exam topics
	1. The concept of marketing. Theoretical and applied significance.

2. The marketing environment of the agri-food enterprise.

3. Functions of marketing.

4. The marketing mix.

5. Marketing research. Quantitative methods and qualitative methods.

6. Marketing strategies.

7. Segmentation and analysis of the agri-food market.

8. Promotion of agri-food products.

9. Promotional mix specific for the agri-food sector.

10. The marketing process in the activity of the production enterprise.

11. Digital marketing.
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	Salary payment
	The position of Associate professor will be paid according to Law 153/2017, with the amount of 6704 lei.


